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Faster Horses undertakes consumer 
research in this sector for generators, 
network providers and retailers – both 
electricity and gas. Our clients are 
government trading enterprises and 
commercial entities, and we advise on 
both policy and strategy direction.

We have noted change across every 
dimension of the supply chain:

Rapidly changing generation 
mix Networks need to adapt

Retailers also need to adapt to changing consumer 
demands, reacting to, and productising services that the 
market wants. They need to recognise what drives 
consumer needs and behaviours. 

Now is a rare opportunity for retailers to become more 
relevant, interesting and engaging, bringing new energy 
technologies to households in an affordable way.

It is within this window of time that the market needs to evolve. To ignore the pace 
of change will be to pass up on large commercial opportunities. 

Few other industries 
face the pace of 
change being 
witnessed by the 
energy market at 
present.

Retailer agility Consumer empowerment

Consumers are more empowered than ever, but also still 
concerned about prices and household affordability. While 
interest in DERs is high and growing, current prices are not 
yet at the tipping point that motivates mass adoption. 
Nonetheless, the system needs to be prepared for when 
that tipping point occurs, and it is rapidly approaching. PV, 
battery and EVs are becoming more affordable … but 
infrastructure and technological solutions such as peer to 
peer trading platforms lag behind. 

There is a need for networks to adapt to cater to 
increasing uptake of rooftop solar, which forces 
distribution to take place in ways it was not originally 
designed to do – it is now a busy two-way street. 

Not only do networks need to maintain safety, security 
and reliability of supply, but they need to consider their 
future cost base as rooftop solar reduces revenues. 
These are complex technical and economic 
challenges. 

More and more distributed energy resources over time 
will provide impetus for extensive change to ensure 
continued value across Australia’s grids.

A rapidly changing generation mix, fuelled by 
consumer pressure, political motivations and 
unfavourable comparisons with global markets, has 
resulted in a move away from coal and increasingly 
more into renewables. 

Decisions around gas as a bridging solution while the 
right levels of supply are determined, continue to offer 
newsworthy debate.
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A nationally representative online survey on n=3,364 Australians aged 18+ 
was undertaken across January and February 2021

+ Interlocking quotas were set by age and gender within each 

state/territory. The final data was weighted based on ABS data of the 

Australian adult population. 

+ Significance testing has been conducted where appropriate against 

the total sample. Differences that are significantly high have been 

marked with an upwards arrow () and conversely significantly low 

differences have been marked with a downwards arrow (). 

+ Due to rounding, the sum of percentages on some charts may not 

always add exactly to 100%.
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+ Market context – attitudes towards and understanding of going off grid, openness to new tariffs;

+ Propensity to engage with new energy technology, and the future demand by technology type;

+ Price sensitivity around engagement with new technology by technology type;

+ Consumer needs and drivers, as well as barriers to take up of new technology; and

+ Brand traction in the industry, across both traditional and new players, as well as relative levels of trust.

Our Inside Energy 2021 report has now been 
finalised and is available for purchase –

equipping energy providers, policy advocates 
and key decision makers with timely and 

actionable insights at a fraction of the cost of a 
stand-alone study!



We have noted 5 key insights to take into consideration…
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#2

COST DRIVEN 
MOTIVATIONS AT 

HH LEVEL

#3

ENVIRONMENTAL 
CONCERNS AT A 

MACRO LEVEL

#4

LOW TRUST IN 
CORPORATES

#1

HIGH CONSUMER 
CONFIDENCE BUT LOW 

KNOWLEDGE 

#5

PRICES FOR NEW 
ENERGY TECHNOLOGIES 
KEEP MASS ADOPTION 

AT BAY

Household (micro) 
motivations are driven by 
cost, with high levels of 

concern about the price of 
electricity

There is heightened
consumer confidence in 

the energy industry driven 
by strong PV uptake, but 

still extensive lack of 
understanding of the 

market

The environment is a 
concern at a macro level, 

and considered the 
responsibility of 

government and large 
corporates

However, despite 
government and large 
corporates being given 
such a large remit and 
responsibility, trust in 
these entities is low

In line with price concerns, 
new energy technologies 

remain out of reach for the 
majority, and mass 

adoption has not yet 
arrived. Nonetheless, 

interest is strong



A snapshop of Insight # 1: 

HIGH CONSUMER CONFIDENCE 
BUT LOW KNOWLEDGE 
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Most Australians are 
positive towards going 

off grid but do not 
understand the 

implications well 
enough

Solar uptake directly 
influences levels of 
confidence. Solar 

owners are even more 
positive about going 

off grid. They 
represent a cohort of 

quasi experts

Little understanding of 
the impact of going off 
grid on the prices for 
those who remain on 

the network.
Understanding is 

however better among 
more affluent cohorts



... And the majority do not 
understand the implications of 

going off grid on the cost for those 
who remain on the network. More 

affluent and educated people 
understand it more

Most Australians believe 
that going off the grid will 

ensure a more reliable 
electricty supply, and will 

make electricity supply 
cheaper

Agreement is significantly 
higher among PV owners. 
PV owners have become 

quasi experts, confident in 
their own knowledge, but 

not altogether accurate 
across all the facts



…it is important to understand the extent of 
consumer knowledge and identify where gaps 

exist, to evaluate how this impacts decisions, and 
to evaluate how to meet consumer needs

These misconceptions can result in choices being 
made without clear understanding of impacts in both 
the short and long term
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